
MARC O’POLO 
DENIM

X

ROXOLANA



OBJECTIVES
• Increase brand awareness and drive new customer 

acquisition.
• To visually represent and position the assortment in a 

street style context by leveraging influencers.

• 16 publications on social media

• 9 PR mentions 

• 1M coverage on social media

• 3M impressions in digital advertising

• 4k sessions on web-site and mobile app INTERTOP

RESULTS

DECISION 

Singer • Songwriter

@roxolanas 
66.1k followers

Marketing campaign with hero 
ROXOLANA.





PHASE CAMPAIGN 

PRODUCTION MAIN CAMPAIGN

Shooting video and photo
content with Ukrainian
singer and opinion leader

Launch campaign on the
hero’s social media. Posts on
Roksolana's account every
month. Launch campaign on
INTERTOP Social Media

Media Placements

o IG posts, IG Stories, FB 
posts on opinion leader 
own channels

o IG posts, IG Stories, FB 
posts, telegram posts on 
INTERTOP accounts 

PR launch campaign
among Ukrainian fashion
and news media

Media Placements

o Vogue, Elle, 24 TV, 
Viva!, Karavan, Space 
Magazine, HD 
Fashion, Sostav, 
WomanEl

DGTL launch campaign
with video and photo
content

Media Placements

o Google
o YouTube
o Facebook
o Instagram

Launch campaign on
INTERTOP web-site and
mobile app

Media Placements

o The main page of 
INTERTOP web-site

o The main page of 
INTERTOP mobile app

o Mailings and push for 
clients 
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