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OBJECTIVES

* Increase brand awareness and drive new customer
acquisition.

* To visually represent and position the assortment in a
street style context by leveraging influencers.

DECISION

Marketing campaign with hero
ROXOLANA.
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66.1k followers
Singer e Songwriter

RESULTS

* 16 publications on social media

* 9 PR mentions

* 1M coverage on social media

* 3M impressions in digital advertising

* 4k sessions on web-site and mobile app INTERTOP
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PHASE CAMPAIGN

PRODUCTION

MAIN CAMPAIGN

Shooting video and photo
content with Ukrainian
singer and opinion leader

Launch campaign on the
hero’s social media. Posts on
Roksolana's account every
month. Launch campaign on
INTERTOP Social Media

Media Placements

o IG posts, |G Stories, FB
posts on opinion leader
own channels

o IG posts, |G Stories, FB

posts, telegram posts on
INTERTOP accounts

PR  launch  campaign
among Ukrainian fashion

and news media

Media Placements

o Vogue, Elle, 24 TV,
Vival, Karavan, Space
Magazine, HD
Fashion, Sostav,
Womankl

DGTL launch campaign
with video and photo
content

Media Placements

Google
YouTube
Facebook
Instagram
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Launch  campaign on
INTERTOP web-site and
mobile app

Media Placements

o  The main page of
INTERTOP web-site

o  The main page of
INTERTOP mobile app

o  Mailings and push for
clients
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% FELLE wMoaa reaca crocvmxn cwmbxwmms mom e pecoraic RU NEPEATIATA
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MPO BM/INE CTPECY HA CTAH HATI TPECBKO MPO APYXEY, XPOHIKM NMOBHOMACLUTABHO! 13 FONOBHWX TPEHAIB CE3CHY «MW HE POCTO CTBOPKOEMO
LUKIPK LWOMIHF 3 KOAETAMW MO WOoY BIHM BECHA-NITO 2023 AKICHAM OAAr, A

<EBAYT» TA.. PO3MOBIAAEMO...

CIHIBAYKA ROXOLANA CTAJIA OBJINYYAM HOBOT KAMIIAHIT MARC
O'POLO DENIM

. . v FASHION-CBIT TPEHAW 3IPKOBUM CTU/Ib AKCECYAPU
— Bi0 menicHo20 Kopmy 00 @VAUUHUX MPCHOIE

Fashion = Fashion-csit Cnis ROXOLA

Vv ue.ua .
°9 ) ) .- CniBauka ROXOLANA 3HAnaca B
Off The Court: pra"-{CbKa cniBsadka ROXOLANA y HOBIM I lavHascbkmii 6pena Marc O'Polo Denim, npeactaeneruii B Ykpaiti fashion- peKnaMi ans GPGHHY Marc
.~ e O.P I D . ) eiinepom INTERTOP Ukraine, cninbHO 3 YKpaiHCbKOWO  CMiBaukow .
pEKnaMHM KaMnaHil Marc olo Denim OLANA npeacTaBuav KamneiiH Ha UeCTb BMXOAY HOBOI Konekuii. KamnaHia O'POIO: CTU/NbHI d)OTO
CKaHATH.aBCbKVlM 6peHA Marc O'Polo Denlm, HPEACTaBneHMM e Al 8 rt:IHiz;n;c;cj:ﬂp:u?g;,w'r:;or);o:?cc:al: EHEPIIHOCTI Ta 6YKBaAbHO NEpeHOCUTL & .
B YkpaiHi fashion-putennepom INTERTOP Ukrai... Al g
|I|\|.Lllukv-u w AN NOCTROMIMOBS BAPYTE BarlTHa ! y o i M P

Latinium -
CHEINPOEKTH CH/IBH PA3OM LATINIOM Tﬁmmﬁ'lﬂxﬂm

BIJJ TEHICHOTO KOPTY [10 BYTUYHUX
TPEH[IIB: ROXOLANA CTAJIA OBJINYYAM
HOBOT KAMIIAHIT MARC 0'POLO DENIM

ROXOLANA 3Hsnacs B kamneiiHi Marc O'Polo / ®oto 3 Vogue

VOGUE FLLE 24 KAPABAI —VIVA!

icTopin



LET'S GROW TOGE THER
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